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Corporate history and key milestones CORPORATION

Strategic expansion whilst evolving operations towards world-class standards
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Source: Company information, Market information
Note: '40% equity interestin SIBF LLC, the parent company of the entities comprising the Smashburger business. Acquired an additional 45% and subsequently, remaining 15% equity interest in SIBF
LLC in 2018, making Smashburger a wholly-owned subsidiary of the Company; 2 Acquired an additional 10% equity interest in SuperFoods in 2017, increasing its total equity interest to 60%



Company Overview %OORL!)ngNe Foods .

Operations in Over
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Market Share
50%@
In Philippines
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Domestic / International
2021 Store Network Split

54% 1 46%
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Geographical Footprint Jollibee Foods
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Key Investment Highlights: Strengths Jollibee Foods
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Market leading portfolio of iconic, well-recognised and diversified brands,
demonstrating long-term growth

Well-established leading market position in the Philippines’ fast-growing and
e attractive food service and restaurant industry

e Attractive business model and strong financial discipline translating into
resilient revenue growth and strong operating cash flows

o Best-in-class operational expertise across the value chain

e Track record of profitable growth and successful integration of acquisitions

e Strong corporate culture and experienced, award-winning management team
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2022 Focus Area — Top 3 Priorities Jollibee Foods
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Grow both top and bottom line Continue to fortify our Balance Continue to build JFC
with effective investment Sheet & Capital Structure to leadership, managerial and
decisions and focus on ensure skilled teams at central/shared
implementation excellence to functions as well as in the
deliver results for fiscal 2022 . timely servicing of debt in line with Business Units.
amidst macro headwinds. commitments to protect

stakeholders’ investments
ii. pipeline of funding for operational
and capital expenditure needs
iii.flexibility to seize opportunities for
acquiring undervalued assets or
strategically compatible brands



Historical Store Network % OORLLIRBSNQ Foods

Store Network
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Store Network as of 1H 2022: 6,297 (PH 3,239; 10 3,058)
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International Expansion of JFC Group %OORLLLBSNQ Foods

International Store Network Contribution
CAGR (2005-2021) — 19.5%

2005 9006 9007 9008 9009 9010  90A' 9002 9013 9014 9075 9016 90T 9018 9019 9020 9021

® International mPhilippines

International Systemwide Sales Contribution
CAGR (2005-2021) — 22.0%

2005 9006 9007 9008 9002 9010  90A\Y 2012 9073 9004 9005 901 90AT 9013 9019 9020 o024

= International m Philippines

Proven track record of leading and growing our brands overseas



Historical System Wide Sales Jollibee Foods
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System Wide Sales
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Financial Highlights Jollibee Foods

Revenue & Gross Profit £ . EBITDA & EBITDA Margin 0%
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L Key Highlights J
8%
5% Highest annual revenue recorded in 2019

Highest gross profit reported in 2019
Highest EBITDA margin recorded in 2018, 2019 and 2021
Highest operating income in 2019
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Historical Net Income Attributable to Equity Holders of the Parent Company and EPS Jollibee Foods
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Net Income Attributable to Equity Holders of the Parent Company (NIAT) and EPS
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Historical Stock Price and Market Capitalization Jollibee Foods
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76% Consensus “Buy” Rating
19% Consensus “Hold” Rating
12-Month Target Price: ~Php 271
Long-term Return: +21.2% E

PE Ratio Market Cap
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Mission

Mission Vision To serve great tasting food,

bringing the joy of eating to
everyone

. Vision

To be among the Top 5 food
companies in the world




Jollibee Foods

Jollibee CORPORATION
Year launched 1978 5% 2%
Target segment Family with children (0-16 yrs.)
m Jollibee
Cuisine Chicken and burger MCD
Price points Php 8 to 960 mBK
ai . m\Wendy's
% Contribution to JFC System-wide Sales* 36%
mKFC
# of Stores (YTD June 2022) — Philippines 1,186
Ratio of Owned and Franchised Stores 36/64
Make every
moment
sweet- sarap!
v
(¥
The Best Fried Chicken! Crispglicious, Julcgliclous! 56
Jollibee's perfectly seasoned fried chicken thar's crispy ; 3 - a b
on the outside: tender and juicy on the inside. il e o b = == 3 - & N\ = i 2

Jollibee 459 o v 1Y w(g‘ A . ..

BIG BURGER BIG FLAVOR y

Available in select Jollibee stores = = y , = e - =
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Jollibee Foods

greenwichr CORPORATION
Acquisition 1994
Target segment Young working adults (17-30 yrs)
Cuisine Pizza and pasta m Greenwich
Php 99 to 220 (Per person meals) = Shakey's
Price points Php 99 to 1,099 (Pizza prices)
Yellow Cab
% Contribution to JFC System-wide Sales* 3%
m Pizza Hut
# of Stores (YTD June 2022) — Philippines 269
Ratio of Owned and Franchised Stores 53/47

-
-
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Jollibee Foods

Chonking? CORPORATION

Acquisition 2000

Target segment Working Adults, Families and Individuals S

Cuisine Chinese meals mMCD

Price points Php 45 to 810 BCuakkile
mKFC

% Contribution to JFC System-wide Sales* 8%

# of Stores (YTD June 2022) — Philippines 560

Ratio of Owned and Franchised Stores 33/67

Chowking & g
Chowking 9 Cronkiv

ﬁglf{‘jcé'quen ALONG CHUNKY

. ' ASADO
: SARAP! S0PLO

PORK CHAO FAN
with SIOMAI

Take Out or Delivery
chowkingdelivery.com #9-88-88 GraobFood & foodpanda DELIVERY = chowkingdelivery.com

Chowking
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CORPORATION
Store Network Market Share — Philippines
Red Ribbon Key Facts (Philippines):
Acquisition 2005
61%
Target segment BCD Market, Working Mothers
Cuisine Cakes, pastries, breads and delicacies (PBD)
Php 220 to 1,100 (Rolls and cakes) = Red Ribbon
Price points Php 27 to 420 (PBD)
Goldilocks
% Contribution to JFC System-wide Sales* 3%
# of Stores (YTD June 2022) — Philippines 524
Ratio of Owned and Franchised Stores 35/65

Gwelovetoday,
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Give ldv day!
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Acquisition

Mang Inasal Key Facts (Philippines):

2010

Target segment

Working Adults

Cuisine Filipino Meals (Grilled chicken/pork, sisig, Halo-halo)
Price points Php 29 to 675

% Contribution to JFC System-wide Sales* 8%

# of Stores (YTD June 2022) — Philippines 577

Ratio of Owned and Franchised Stores 3/97

ManglinasalDelivery.com.ph GrabFood & foodpanda |

Take Mang Inasal Manglnasal

Grab (&
Out Delivery App Dellvely com.ph GrabFood ‘9 fOOdpanda

Store Network Market Share — Philippines

20%

m Mang Inasal

m Jollibee
MCD

m Chowking
KFC
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Jollibee Foods

CORPORATION
Store Network Market Share — Philippines
Burger King Key Facts (Philippines):
Acquisition 2011
Target segment Young Adults
33% mBK

Cuisine Burger = Jollibee
Price points Php 39 to 597 MCD

Wendy's
% Contribution to JFC System-wide Sales* 2%
# of Stores (YTD June 2022) — Philippines 106
Ratio of Owned and Franchised Stores 100% Company-owned

O d
Chicken King o

TR

LT 3=

o g
&% - T o

e Golden'Crispy, . .iliicy; Meaty
Flame-grilled. ff-—-

DR EH oFood & foodpanda

™ ration. Used under license. Al ights reserved
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CORPORATION

Acquisition 2021

Cuisine Japanese Rice Bowls
% Contribution to JFC System-wide Sales* <1%

# of Stores (YTD June 2022) — Philippines 4

Ratio of Owned and Franchised Stores 100% Company-owned

YOSHINOYA v YOSHINOYA

YOSHINOYA'
Japan’s World-Famous
Beef Bowl

| vosunoyy
€  vosuinoya

©
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Store Network Market Share - Philippines Jollibee Foods

JFC Brands

m JFC Brands Goldilocks ®McDonalds ®KFC ®Shakey's ®Yellow Cab = Pizza Hut Wendy's

As of June 30, 2022



Geographical Location - China Jollibee Foods
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Heilongjiang

No. of Stores

China Brands (June 30, 2022)
Yonghe King 407
Hong Zhuang Yuan 55
Tim Ho Wan 9
Total 471

o
® u
Pyshanghai

Zhejiang
Jiangxi g )

Hunan

Guizhou

Taiwan
4

Hong Kong

vlacau
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Yonghe King Key Facts (China):

Acquisition 2004

Target segment Office Workers/Individuals

Cuisine Rice/Noodles/You Tiao/Soybean Milk
Price points RMB 2- 39

% Contribution to JFC System-wide Sales* 5%

# of Stores (YTD June 2022) 407

Ratio of Owned and Franchised Stores 73/27
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i«’. o

* FRRAEUTMAE, BARHEE,




B8 Jollibee Foods

B CORPORATION
ong Zhuang vusn ey Factsicinay |
Acquisition 2008
Target segment Family/Office Workers/Individuals
Cuisine Congee/Hot Dishes
Price points RMB 10- 100
% Contribution to JFC System-wide Sales™ <1%
# of Stores (YTD June 2022) 55
Ratio of Owned and Franchised Stores 95/5
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TimHoWan

& Jollibee Foods

St CORPORATION

Tim Ho Wan serves fresh and made-to-order Cantonese-style dim sum. It offers an assortment of steamed, fried and baked dim
sum, steamed rice dishes, congee, rice rolls and desserts.

No. of Stores in China

% Contribution to global system wide sales

= =

; - TimHoWan
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CORPORATION

Highlands Coffee is owned and operated by the SuperFoods Group, a majority-owned subsidiary of JFC. Highlands Coffee
serves Vietnamese Coffee and light meals in trendy coffee shops, and also sells packaged coffee through retail outlets.

No. of Stores

% Contribution to global system wide sales 3%

——

- Truyén Théng
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Smashburger, with headquarters in Denver, Colorado, is a leading fast-casual “better burger” restaurant known for its 100% fresh,
never frozen beef burgers that are smashed on the grill to sear in the juices, creating an upscale, quality burger packed with flavor
and served at a great value. In addition to premium beef and turkey burgers, Smashburger offers grilled and crispy chicken
sandwiches, black bean burgers, fresh salads, signature side items, and shakes made with Haagen-Dazs® ice cream. The chain is
recognized in various surveys and publications as having one of the best tasting burgers in the US.

No. of Stores as of 1H 2022

% Contribution to global system wide sales 5%
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@ Jollibee Foods
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The Coffee Bean & Tea Leaf® is a coffee and tea shop chain, founded in 1963 and is based in Los Angeles, California, USA. CBTL
uses only hand-roasted coffee beans and hand-blended teas from farms in various countries like Costa Rica, Colombia, Kenya,
Indonesia, Jamaica, Thailand and Sri-Lanka. CBTL is known for its original /Ice Blended® coffee and tea drinks, hot coffee drinks and
hot and iced tea drinks. It also sells a variety of whole bean coffees, whole leaf teas, flavored powders and baked food.

No. of Stores as of 1H 2022 1,059

(in 25 countries)

% Contribution to global system wide sales 10%

- BOLD

Extracted for 20 hours.
Flavors perfected by time.

i COLD BREW Enjoy a Cold Brew today.
COFFEE

EEE— 3 k
= - COLD BREW
/ . LATTE

12950 DaysStreet in Moreno Valley, CA™

VISIT OUR STORES TODAY!
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Milksha is a popular Taiwanese bubble tea brand. Milkshop uses only high-quality milk, carefully-sourced tea and natural ingredients.
It produces milk from its own dairy ranch and their bubble is free from chemical additives, preservatives and caramel color. The
brewing process varies for each kind of tea to achieve the expected aroma and flavors.

No. of Stores as of 1H 2022 269

(in 5 countries)

% Contribution to global system wide sales 1%

cm
< Kyoho
Grapes

:
Kyoho Gi
Milkshake series

. Handpicked apd Kyoho Grape
airflown from Taiwan Green Tea

|
‘ | Kyoho Grape Frostea
5 : with Milk Foam

b 1 P P
-5 &
\lmage shown is for llustration purposes only.
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JOLLIBEE FOODS CORPORATION
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